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REPUTATION MANAGEMENT CONFERENCE

DAY 1 Thursday, 23 September, 2021

1. Keynote Address: Rema Vasan, Global President, Marina Maher Communications followed by a conversation with
Vivaan Gideon, VMware

2. Keynote Address: Stephen Kehoe, President & CEO - Asia Pacific, Edelman followed by a conversation with
Rachana Panda, Bayer

3. Keynote Address: Patience Nyange, Council Member, Media Council of Kenya followed by a conversation with
Parekhit Bhattacharjee, Logitech

:45 pm - BREAK
4. Keynote Address: Erin Reilly, Founding Director, Texas Immersive Institute, Moody College of Communication followed by a

conversation with Bipasha Chakrabarti, Facebook

5. Keynote Conversation: Sandra Sucher, Professor of Management Practice, Harvard Business School and Shalene Gupta,
Research Associate, Harvard Business School

6. Keynote Address: Patience Nyange, Council Member, Media Council of Kenya followed by a conversation with
Parekhit Bhattacharjee, Logitech

7. Keynote Conversation: AnnaMaria DeSalva, Global Chairman & CEO, Hill+Knowlton Strategies and Seema Threja Kathuria,
Russell Reynolds Associates

DAY 2 Friday 24th September, 2021

8. Keynote Conversation: Anjana Menon, Co-author - What's Your Story? and Radha Radhakrishnan, Wipro Enterprises

9. Keynote Address: Gowthaman Ragothaman, Founder & CEO, Aqilliz followed by a conversation with Tuhina Pandey, IBM
10. Keynote Address: Sandra Stahl, Managing Director, jacobstahl - a Ruder Finn company followed by a conversation with

Rasick Gowda, Cisco

4:45 pm - BREAK

1. Keynote Conversation: Matthew Brennan, Author - Attention Factory and Usha lyer, Dr. Reddy's Laboratories

12. Keynote Address: Fran Ashcroft, Senior Director, Global Communications Group, Intel followed by a conversation with
Girish Huria, Avian WE

13. Keynote Conversation: Harish Bhat, Brand Custodian, Tata Sons & Author - TATA STORIES and Bhavana Singh,
Bombay Shirt Company

14. Keynote Conversation: Andy Polansky, Chairman and Chief Executive Officer, IPG DXTRA and Arun Sudhaman, Provoke Media

DAY 3 Saturday 25th September, 2021

15. Panel Discussion: Realising the power of small - How small wins in a world of big? | Dushyant Sinha, ICCPL; Komal Lath, Tute Consulting;

Neha Bisht, Blue Buzz; Rishi Seth, Evoc | Moderated by Shreya Krishnan, Promise Foundation

16. Panel Discussion: Emerging out of a difficult 18 months - How firms saw an opportunity in a crisis? | Anand Mahesh, Mavcomm; Geetika Gulati,

Zivcomms; Sarvesh Tiwari, PR Professionals; Tejal Daftary, Alphabet Media | Moderated by Rishi Basu, Infosys

17. Panel Discussion: Setting the agenda for the future - What firms plan to do in 2022 and beyond differently? | Minal D’'Rozario, Ideosphere Consulting;

Pranshu Sikka, The Pivotals; Praveen Nagda, Peregrine PR; Sunanda Rao, Seraphim Consulting | Moderated by Simran Kodesia, DoorDash
:45 pm - BREAK

18. Panel Discussion: Panel Discussion: Ensuring the talent edge through innovation | Aakanksha Gupta, The Other Circle; Bushra Ismail, Confiance;
Hemant Batra, Veritas PR; Sandeep Rao, One Source | Moderated by Carson Dalton, Coca-Cola
19. Panel Discussion: Thrive to break the clutter - Where do emerging firms see themselves three years from now? | Aman Abbas, Commwiser;

Dinesh Chindarkar, Media Medic; Naina Aggarwal Ahuja, Talking Point Communications; Tanya Khanna, Epistle |

Moderated by Apeksha Mishra, Policybazaar.com

20. Panel Discussion: Future of Communication in South Asia | Ashan Kumar, PR Wire (Sri Lanka); Hasan Zuberi, Council of Public Relations (Pakistan);
Pranu Singh, Standard Chartered (Nepal); Shamima Akhter, Unilever (Bangladesh) | Moderated by Hemant Gaule, School Of

Communication & Reputation

*For the final schedule and session timings, please refer to our website on the day of the event.

#RTSPECTRA | www.spectraonline.in
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Season 2 is here!

We have embraced the new normal and made new habits. SPECTRA has become one such

habit - A superlative online event organised by a group of four individuals working from home for
those viewing from home. Where over 1000 delegates from around the world with majority based
in India log in, over three days to learn from some of the best minds.

This edition, like the first one has two segments: SPECTRA Prime and SPECTRA Plus. The former
has a dozen global leaders sharing insights on the first two days on the themme Communicating
for a New World. The latter consists of six panels on Day three, inspired by the concept of RESET
which you will read about later in this note.

It has been a difficult year, no doubt. But 2020 taught us to an extent, how to deal with 2021. We
have all gone through various levels of hardships and have lived to tell the tale. This year at
SPECTRA we have the following keynote speakers:

Our Speakers

1. Andy Polansky, Chairman & Chief Executive Officer, IPG DXTRA

2. Anjana Menon, Co-author, What's Your Story?

3. AnnaMaria DeSalva, Global Chairman & CEO, Hill+Knowlton Strategies

4. Erin Reilly, Founding Director, Texas Immersive Institute, Moody College of Communication
5. Fran Ashcroft, Senior Director, Global Communications Group, Intel

6. Gowthaman Ragothaman, Founder & CEO, Aqilliz

7. Harish Bhat, Brand Custodian, Tata Sons

8. Matthew Brennan, Author, Attention Factory

9. Patience Nyange, Council Member, Media Council of Kenya

10. Rema Vasan, Global President, Marina Maher Communications

11. Sandra Stahl, Managing Director, jacobstahl - a Ruder Finn company

12. Sandra Sucher, Professor of Management Practice, Harvard Business School
13. Shalene Gupta, Research Associate, Harvard Business School

14. Stephen Kehoe, President & CEO - Asia Pacific, Edelman

15. Tony Langham, Co-founder & Chief Executive, Lansons

*All names appear in alphabetical order.




Each of these sessions will be moderated by an Indian Communications Leader. Similarly, five
communication leaders will moderate the panel discussion that will comprise 20 founders of
emerging PR firms. For the first time, one will get to hear from younger firms who generally get
overlooked at platforms such as these. The content at SPECTRA Plus will be focused on -

| |2{ealising the power of small

How small wins in a world of big with interesting work!

| [9merging out of a difficult 18 months

How firms saw an opportunity in a crisis to create an impact!

IS etting the agenda for the future

What firms plan to do differently in 2022 and beyond?

IE nsuring the talent edge through innovation

WHhy are younger firms more attractive?

| fhrive to break the clutter

Where do emerging firms see themselves three years from now with insights from
the present?

As always, we owe a lot of what we put together, to our partners. We are able to build a platform
and curate content due to the support of our partners. Heartfelt thanks to all the 27 of them.

® Titanium partner — Adfactors PR

® Platinum partners — Avian WE, Value 360, Fuzion, Genesis BCW and MSL India

- Godrej, Google India, Hero Moto Corp, PRovoke, Global Alliance,
Comms News

- Impact Research & Measurement, First Partners, SPAG, Kaizzen,
Ruder Finn India, Media Mantra, Candour

® Bronze partners — Bayer India, PepsiCo India, Ford India, On Purpose, Ants Digital,
Avignyata, SCoRe, PR Club

We partnered with Qmin from Taj to organise conference lunch for those who opted for it.
Attendees who opted for lunch also get a conference kit which consists of products from
Mondelez and Bartisans. VirtuBlitz and Founder India supported the event as technology
partners. To all these brands we are grateful.

We are not sure when things will open up but we are hopeful we will all meet in person soon.
Thanks for your belief in us. Enjoy #RTSPECTRA. More at www.spectraonline.in.

SPECTRA is put together by a four-member team comprising Ameeta Vadhera, Amith Prabhu,
Anubhuti Mathur and Roshan Alexander with the help and support of several volunteers
including, Hemant Gaule, Julia Joseph and Shreya Krishnan.
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#VELOCITYAWARDS . VELOCITY

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

‘Celebrating Excellence in

Digital Communications

AWARDS
24 SUB-CATEGORIES

6

1 BEST OF
DIGITAL CATEGORIES

0 BEST OF
TEAM CATEGORIES

Visit www.velocityawards.in to apply!

ACCEPTING SUBMISSIONS TILL SHORTLIST ANNOUNCEMENT ON
TUESDAY, 28TH SEPTEMBER FRIDAY, 26TH NOVEMBER

@ @velocity-awards . @VelocityAwards ‘ ﬂ @VelocityDigitalAwards ' @ @velocityawards

Primary Organiser Process Reviewer Marketing Partner Supporting Partner
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Started as PR £irm
\n 2007

pew Delhi

Value360 Communications Reimagined.

Bigger | Faster | Stronger
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ﬁ g) @value360communications O@value_seo



Impact

RESEARCH & MEASUREMENT

Our media intelligence services are how
INTEGRATED and cover PRINT, ONLINE, TV and
TWITTER

Integrated %\

Integrated
. | <®> INSIGHTS

Integrated
CHARTS

T Integrated
Integrated

WHATSAPP DELIVERIES
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Integrated
APP

Integrated

Contact us fora DEMO

www.impactmeasurement.co.in

@IRMPL

contactus@impactmeasurement.co.in



FUZION

PUBLIC RELATIONS

INDIA'S MOST TRUSTED REGIONAL PR AGENCY

fuzionpr.co.in| ' @FuzionPRPvtLtd | [ @fuzionprpvtitd | £ @PRFuzion |1 fuzion-pr-pvt-Itd

I info@fuzionpr.co.in
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Foundation

www.promisefoundation.com

is a proud member of the
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global alliance

www.globalalliancepr.org
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tushar.bajaj@mslgroup.com



PRovoke
GLOBAL 2021

The PRovoke Global Summit will once again be
broadcast around the world as an interactive,

dynamic virtual event that is a must-attend for
the industry’s leaders, thinkers and innovators.

This year, our 10" anniversary, marks a
significant milestone as the industry’s premier
event for addressing today’s critical issues,
while also setting the agenda for the future.

October 25 - 27 globalprsummit.com



genesis bew | Moving People

To thrive in a world of constant
change, organizations and businesses
need more than talk. They need the
ability to move people—all kinds of
people— to think differently, feel
deeply, and act urgently.

Genesis BCW has mirrored the journey
of India’s public relations and public
affairs landscape for over 28 years.

We use creativity, data, insights, and
technology to develop strategies that
ignite change, tell stories that turn
heads and engineer experiences that
build reputation, inspire advocacy,
transform culture and shake the world
with impact.




Clear thinking.

ON PURPOSE.

Communications for social change
www.onpurposeconsulting.in



1.2 BILLION 750
CONSUMERS INDIANS

GLOBALLY

CHOOSE GODREJ PRODUCTS
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since
1897

From agriculture to aerospace, housing to
household products and appliances, we touch
your lives every day. Driven by virtues of Trust,
Quality and Innovation, it is our constant
endeavour to make your lives brighter.

www.godrej.com




PR101

FORNON-PRPROFESSIONALS

Crash Course in Public Relations for
Managers in Procurement, Sales, Marketing, HR, Operations, Finance
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360 Degree View Four Powerful Courses Virtual Learning
Get a holistic view of the On Public Relations, Crisis Four Courses of

influence that Public Management, Media Four Hours each spread
Relations brings, & work Relations, and Social over Four weeks
better with PR Functions Media Conducted Virtually

(] (] E : E (] (]

Limited Seats : Special Discount
Apply & know more [w] For SPECTRA Delegates

bit.ly/SCOREPR101

+91 98115 72673 TalkToUs@scoreindia.org
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Season 2:
August 2021 - June 2022

Virtual Community for
Structured Learning

SPECTRA Delegates get a
20% discount on membership fee

Join our community of 100+
PR & Corporate Communications professionals

10 Cutting Edge Themes,
20 Sessions with Stellar Trainers

Gt : . Behavioural Arfificial
Diversity, Equity, Blockehain & Science in Inteligence & Editors' Session

= Cryptocurrencies - : 2 -
Inclusion P Communications Machine Learning

Augmented & Understanding Intemal o, Palifical Crisis
Virtual Realit Search Communications & Communications Communicalions
Y Employese Wellness

Sign Up Know More
bit.ly/PRCLUBS2 www.prclub.in




TODAY

Mentor

Venture

bit.ly/MentorVenture

The Mentor Venture is an initiative to help young professionals match
with a senior professional for continued guidance on an ongoing basis.



www.commsnews.com

Copper Partners

SERAPHIM
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TAKKNG
PoINT

COMMUNICATIONS

The ivotals

Business Worries Outsourced

Z |V Comms

® commsnews & commsnews__ (iInj comms-news
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THE INFORMATION COMPANY
CORPORATE
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HOWDOWE O
CREATE YOUR = "4
CONTENT?

We use

[/ Insights gained from partnering India’s top businesses

Expertise built over 1,000+ projects, 350+ clients and
22 years

El our unique 4Di process for creating impactful content

(M  Ateam of 75 managers and creators

To create content that meets Your business objectives

For the art and science behind Corporate Storytelling,
visit https.//www.ticworks.com/

+91 84258 14016/17 @ enquiry@ticworks.com



Google

Helping you
find diverse,
local news.

Everyday, millions of people turn to Google for answers.

And every time they do, our products ensure they get access
to a wide variety of news sources. With 24 billion connections
made between people and news sites each month, Google
supports publishers big and small while helping people find
what they're looking for.

Google News =]
@® covip-19 <
Local news
@ New Delhi Bengaluru Chennai Kolkata
[]
. L]
. L

Learn how Google supports the news industry in India:
blog.google/supportingnews-india



Get.
Set.
Scale up.

We're Ants Digital, a new age tech-led marketing and communication
enterprise. We leverage our digital expertise to deliver core strategy, content,

creative and web-enabled solutions for brands. Scaling ideas for impact.

ANTS Digital Pvt. Ltd. 401, Solitaire Plaza, MG Road, Gurugram, 122002, INDIA
Connect with us at: hi@antsdigital.in +91- 96549 53233 +91- 98111 46591

SCALING

IDEAS



FULL LED 220 MM HIGH TURN-BY-TURN LARGE
HEADLAMP GROUND CLEARANCE NAVIGATION DISCS WITH ABS PURPOSE TYRES

1% Hero
Hero MotoCorp Ltd. Regd. Office: The Grand Plaza, Plot No.2, Nelson Mandela Road,Vasant .: Hero
Kunj - Phase -Il, New Delhi - 110070, India. | CIN: L35911DL1984PLC017354 | For further . i
information, contact your nearest Hero MotoCorp authorised outlet or call our toll-free no.: GoodLife
1800 266 0018 or visit us on www.HeroMotoCorp.com. Accessories and features shown may
not be a part of standard fitment. Always wear a helmet while riding a two-wheeler. The Pictures
shown are creative visualisation only. Performed by trained professional. Do not attempt.

CALL TOLL-FREE 1800 266 0018




Years of
Bayer in India
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What drives us is creating a better life for everyone.
Guided by our vision: “Health for All, Hunger for None”,
we promote inclusive and sustainable growth

through innovation. We have been advancing agriculture
and healthcare in India for the last 125 years and will
continue to create a better future for all.

I Science for a better life Bayer.in



STEER YOUR -t

WITH INTEGRATED COMMUNICATIONS

Media Mantra is one of the
leading integrated
communications firms in
India that looks at
outstretching beyond the
conventional
communications
mannerisms. Media Mantra
strives to deliver growth
through impact creation.

BUILDING
COMPELLING BN
THAT BUILD
crEDIBILITY. [KeA810&s

BRAND CAMPAIGNS

AWARDS




@ PEPSICO

Snacks Corner
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TIDY.
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United Way Delhi
National Capital Region
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PepsiCo India in partnership with United Way launches
‘Tidy Trails’, a special initiative on plastic waste management in
Mathura-Vrindavan, Uttar Pradesh.

==l "

A dedicated mobile
van to be deployed
across cities of
Mathura-Vrindavan
to collect dry plastic
waste from over 200
establishments.

Create effective
and sustainable
management of
post-consumer
plastic waste

Collected plastic
waste will be
disposed of
responsibly and
repurposed into
creating useful
products like tables
and chairs

24

Mass awareness
drives to be arranged
through public events,
online workshops,
competitions to be
held across schools
and communities




never let a corporate crisis
overwhelm you.

Plan Ahead. Test Your Team.

Within 1 Hour

Social Media (o) On average it takes

accelerates 0

21 HRS
of crises spread

i i and more than
internationally before companies are

able to share meaningful 48 H RS

issue related external 1year later
later, 185 incidents

communication... X 8 (o)
still continue to 53 /o
escalate further
companies still
didn't see share
price regain
pre-crisis levels

of communications advisers surveyed believe
organizations are not adequately prepared
to handle a crisis

SONAR"
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avignyata inc.

GROWING
YOUR BRAND
DIGITALLY IS

OUR RESPONSIBILITY

Social Media | Website
Search Engine Optimisation
Content | Design | App Development

www.avignyata.com
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Saluting all those

communication
professionals who went
out of their way,
helping colleagues and
those in distress during
the twin waves of the
pandemic and saving
invaluable lives a8
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FIRST PARTNERS

www.First.Partners
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COMM SPEAK

#CommSpeak is a chat show presented by

TTTTT

Every episode is a conversation with
a senior leader from Public Relations,
which takes viewers through the career journey
of the guest and extracts valuable lessons
for young and aspiring professionals.

#CommSpeak

Watch over 25 episodes at

bit.ly/COMMSPEAK

Powered by In Collaboration with

I(AI ZEN fL)HMI;ITQg' INDIA




INDIA'S FIRST GLOBAL PR FIRM

REAL INSIGHTS | REAL WORK | REAL IMPACT SPAG

7 YEARS OF
BEING REAL

e Data-led PR & Advocacy firm

e Operating across sectors & geographies

¢ Healthcare & Med-tech specialists, driving
the narrative through industry defining work

(® PUBLIC RELATIONS  (+) EMPOWER
House of Employee Engagement

(+) PUBLIC AFFAIRS & Employer Branding

DIGITAL CONTENT

SOLUTIONS
GLEBAL
AWARDS
SHORTLISTED

2021

*On

(PRI -3

» :

Women

‘ b g Achievers
Awards
2020

spag.asia
spagdialogue.com GLOBAL AWARD-WINNING
CELYSIES@ERagcElS PR & ADVOCACY FIRM

India | Singapore | Malaysia | Philippines | Indonesia




www.commsnews.com

(® commsnews W commsnews__ [inl comms-news
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PUBLIC RELATIONS | DIGITAL COMMUNICATIONS
SOCIAL MEDIA MARKETING | STRATEGY & INSIGHTS | MARKET RESEARCH

n | KaizzenCommunications ll | kaizzen_comm u | kaizzencomm m | kaizzencommunications

OFFICES : DELHI | MUMBAI | CHENNAI | BANGALORE

info@kaizzencomm.com
www.kaizzencomm.com -
evolving perceptions
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Saturday, 25th September

Listen to founders from these companies
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The next 25 years of
minimising prejudices,
deepening relationships,
arbitrating conflicts,
reducing social friction,

giving truth a new voice.

¢‘¢
Iy\
Will you be our co-travellers in this

exciting new journey?

<5 ADFACTORS PR

Knowledge-driven communications

www.adfactorspr.com India ¢ Sri Lanka ¢ Singapore



[ ADFACTORS PR & Reputation

TODAY
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