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Thursday, 23rd September, 2021DAY 1

Friday 24th September, 2021DAY 2

Saturday 25th September, 2021DAY 3

Keynote Address:           Rema Vasan, Global President, Marina Maher Communications followed by a conversation with 
                                        Vivaan Gideon, VMware

Keynote Address:             Stephen Kehoe, President & CEO – Asia Pacific, Edelman followed by a conversation with
                                        Rachana Panda, Bayer

Patience Nyange, Council Member, Media Council of Kenya followed by a conversation with
Parekhit Bhattacharjee, Logitech

Keynote Address:

1.

2.

3.

Keynote Address:           Erin Reilly, Founding Director, Texas Immersive Institute, Moody College of Communication followed by a 
                                         conversation with Bipasha Chakrabarti, Facebook

4.

Keynote Conversation:     Sandra Sucher, Professor of Management Practice, Harvard Business School and Shalene Gupta, 
                                          Research Associate, Harvard Business School

5.

Patience Nyange, Council Member, Media Council of Kenya followed by a conversation with
Parekhit Bhattacharjee, Logitech

Keynote Address:6.

AnnaMaria DeSalva, Global Chairman & CEO, Hill+Knowlton Strategies and Seema Threja Kathuria, 
Russell Reynolds Associates 

Keynote Conversation:7.

Anjana Menon, Co-author – What’s Your Story? and Radha Radhakrishnan, Wipro EnterprisesKeynote Conversation:8.

Gowthaman Ragothaman, Founder & CEO, Aqilliz followed by a conversation with Tuhina Pandey, IBMKeynote Address:9.

Sandra Stahl, Managing Director, jacobstahl - a Ruder Finn company followed by a conversation with
Rasick Gowda, Cisco

Keynote Address:10.

Matthew Brennan, Author - Attention Factory and Usha Iyer, Dr. Reddy's LaboratoriesKeynote Conversation:11.

Fran Ashcroft, Senior Director, Global Communications Group, Intel followed by a conversation with
Girish Huria, Avian WE

Keynote Address:12.

Harish Bhat, Brand Custodian, Tata Sons & Author - TATA STORIES and Bhavana Singh, 
Bombay Shirt Company

Keynote Conversation:13.

Andy Polansky, Chairman and Chief Executive Officer, IPG DXTRA and Arun Sudhaman, Provoke Media

Realising the power of small - How small wins in a world of big? | Dushyant Sinha, ICCPL; Komal Lath, Tute Consulting; 

Neha Bisht, Blue Buzz; Rishi Seth, Evoc | Moderated by Shreya Krishnan, Promise Foundation

Keynote Conversation:14.

Panel Discussion:15.

Emerging out of a difficult 18 months - How firms saw an opportunity in a crisis? | Anand Mahesh, Mavcomm; Geetika Gulati, 

Zivcomms; Sarvesh Tiwari, PR Professionals; Tejal Daftary, Alphabet Media | Moderated by Rishi Basu, Infosys

Panel Discussion:16.

Setting the agenda for the future - What firms plan to do in 2022 and beyond differently? | Minal D’Rozario, Ideosphere Consulting; 

Pranshu Sikka, The Pivotals; Praveen Nagda, Peregrine PR; Sunanda Rao, Seraphim Consulting | Moderated by Simran Kodesia, DoorDash

Panel Discussion:17.

Panel Discussion: Ensuring the talent edge through innovation | Aakanksha Gupta, The Other Circle; Bushra Ismail, Confiance; 

Hemant Batra, Veritas PR; Sandeep Rao, One Source | Moderated by Carson Dalton, Coca-Cola

Panel Discussion:18.

Thrive to break the clutter - Where do emerging firms see themselves three years from now? | Aman Abbas, Commwiser; 

Dinesh Chindarkar, Media Medic; Naina Aggarwal Ahuja, Talking Point Communications; Tanya Khanna, Epistle | 

Moderated by Apeksha Mishra, Policybazaar.com

Panel Discussion:19.

Future of Communication in South Asia | Ashan Kumar, PR Wire (Sri Lanka); Hasan Zuberi, Council of Public Relations (Pakistan); 

Pranu Singh, Standard Chartered (Nepal); Shamima Akhter, Unilever (Bangladesh) | Moderated by Hemant Gaule, School Of 

Communication & Reputation

Panel Discussion:20.

4:45 pm – BREAK

4:45 pm – BREAK

4:45 pm – BREAK

*For the final schedule and session timings, please refer to our website on the day of the event.

#RTSPECTRA  |  www.spectraonline.in



We have embraced the new normal and made new habits. SPECTRA has become one such 
habit - A superlative online event organised by a group of four individuals working from home for 
those viewing from home. Where over 1000 delegates from around the world with majority based 
in India log in, over three days to learn from some of the best minds. 

This edition, like the first one has two segments: SPECTRA Prime and SPECTRA Plus. The former 
has a dozen global leaders sharing insights on the first two days on the theme Communicating 
for a New World. The latter consists of six panels on Day three, inspired by the concept of RESET
which you will read about later in this note. 

It has been a difficult year, no doubt. But 2020 taught us to an extent, how to deal with 2021. We 
have all gone through various levels of hardships and have lived to tell the tale. This year at 
SPECTRA we have the following keynote speakers:

Season 2 is here!

Our Speakers

1. Andy Polansky, Chairman & Chief Executive Officer, IPG DXTRA

2. Anjana Menon, Co-author, What's Your Story? 

3. AnnaMaria DeSalva, Global Chairman & CEO, Hill+Knowlton Strategies

4. Erin Reilly, Founding Director, Texas Immersive Institute, Moody College of Communication

5. Fran Ashcroft, Senior Director, Global Communications Group, Intel

6. Gowthaman Ragothaman, Founder & CEO, Aqilliz

7. Harish Bhat, Brand Custodian, Tata Sons

8. Matthew Brennan, Author, Attention Factory

9. Patience Nyange, Council Member, Media Council of Kenya

10. Rema Vasan, Global President, Marina Maher Communications

11. Sandra Stahl, Managing Director, jacobstahl - a Ruder Finn company

12. Sandra Sucher, Professor of Management Practice, Harvard Business School

13. Shalene Gupta, Research Associate, Harvard Business School

14. Stephen Kehoe, President & CEO – Asia Pacific, Edelman

15. Tony Langham, Co-founder & Chief Executive, Lansons

*All names appear in alphabetical order.
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Each of these sessions will be moderated by an Indian Communications Leader. Similarly, five 
communication leaders will moderate the panel discussion that will comprise 20 founders of 
emerging PR firms. For the first time, one will get to hear from younger firms who generally get 
overlooked at platforms such as these. The content at SPECTRA Plus will be focused on -

As always, we owe a lot of what we put together, to our partners. We are able to build a platform 
and curate content due to the support of our partners. Heartfelt thanks to all the 27 of them.

We partnered with Qmin from Taj to organise conference lunch for those who opted for it. 
Attendees who opted for lunch also get a conference kit which consists of products from 
Mondelez and Bartisans. VirtuBlitz and Founder India supported the event as technology 
partners. To all these brands we are grateful.

We are not sure when things will open up but we are hopeful we will all meet in person soon. 
Thanks for your belief in us. Enjoy #RTSPECTRA. More at www.spectraonline.in.

SPECTRA is put together by a four-member team comprising Ameeta Vadhera, Amith Prabhu, 
Anubhuti Mathur and Roshan Alexander with the help and support of several volunteers 

including, Hemant Gaule, Julia Joseph and Shreya Krishnan. 

Titanium partner – Adfactors PR

Platinum partners – Avian WE, Value 360, Fuzion, Genesis BCW and MSL India

Gold partners – Godrej, Google India, Hero Moto Corp, PRovoke, Global Alliance, 
Comms News

Silver partners – Impact Research & Measurement, First Partners, SPAG, Kaizzen, 
Ruder Finn India, Media Mantra, Candour

Bronze partners – Bayer India, PepsiCo India, Ford India, On Purpose, Ants Digital, 
Avignyata, SCoRe, PR Club

R ealising the power of small

E nsuring the talent edge through innovation

T hrive to break the clutter

How small wins in a world of big with interesting work!

E merging out of a difficult 18 months

How firms saw an opportunity in a crisis to create an impact!

S etting the agenda for the future

What firms plan to do differently in 2022 and beyond?

Why are younger firms more attractive? 

Where do emerging firms see themselves three years from now with insights from 
the present? 
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Managing Brand Equity

Po
we

rfu
l

Going In
ternatio

nal



 Our media intelligence services are now 
INTEGRATED and cover PRINT, ONLINE, TV and 

TWITTER

www.impactmeasurement.co.in

@IRMPL
contactus@impactmeasurement.co.in

Contact us for a DEMO

Scan for Info
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The PRovoke Global Summit will once again be 
broadcast around the world as an interactive, 
dynamic virtual event that is a must-attend for 
the industry’s leaders, thinkers and innovators.

This year, our 10th anniversary, marks a 
significant milestone as the industry’s premier 
event for addressing today’s critical issues, 
while also setting the agenda for the future.

October 25 - 27 globalprsummit.com

Y
EA

R
S

A N N I V E R S A R Y



To thrive in a world of constant 
change, organizations and businesses 

need more than talk. They need the 
ability to move people—all kinds of 

people— to think differently, feel 
deeply, and act urgently.

Genesis BCW has mirrored the journey 
of India’s public relations and public 
affairs landscape for over 28 years. 

We use creativity, data, insights, and 
technology to develop strategies that 

ignite change, tell stories that turn 
heads and engineer experiences that 

build reputation, inspire advocacy, 
transform culture and shake the world 

with impact.



Clear thinking.
ON PURPOSE.

Communications for social change
www.onpurposeconsulting.in





Limited Seats

+91 98115 72673 scoreindTalkToUs@scoreindia.org

Special Discount
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What drives us is creating a better life for everyone. 
Guided by our vision: “Health for All, Hunger for None”, 
we promote inclusive and sustainable growth 
through innovation. We have been advancing agriculture 
and healthcare in India for the last 125 years and will 
continue to create a better future for all.

Health for All

Hunger for None

Science for a better life Bayer.in



BUSINESS PATH
STEER YOUR

WITH INTEGRATED COMMUNICATIONS

UNLOCK THE 
NEXT LEVEL OF 
COMMUNICATION

Media Mantra is one of the 
leading integrated 
communications firms in 
India that looks at 
outstretching beyond the 
conventional 
ccommunications 
mannerisms. Media Mantra 
strives to deliver growth 
through impact creation.

BUILDING 
COMPELLING 
NARRATIVES 
THAT BUILD 
CREDIBILITY. 800+

BRAND CAMPAIGNS

150+
CITY WIDE NETWORK

100+
AWARDS

9+
YEARS

SAS Tower, 11th Floor, 
1106-1107Near Medanta - 
The MedicitySector 38, 
Gurugram, Haryana 122001 +91 124 437 5046

www.mediamantra.net



PepsiCo India in partnership with United Way launches
‘Tidy Trails’, a special initiative on plastic waste management in 

Mathura-Vrindavan, Uttar Pradesh.

Create effective
and sustainable
management of 
post-consumer
plastic waste

A dedicated mobile 
van to be deployed 
across cities of 
Mathura-Vrindavan 
to collect dry plastic 
waste from over 200 
establishments.

Collected plastic 
waste will be
disposed of
responsibly and
repurposed into
creating useful
products like tables 
and chairs

Mass awareness 
drives to be arranged 
through public events, 
online workshops,
competitions to be 
held across schools 
and communities
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GROWING
YOUR BRAND
DIGITALLY IS

OUR RESPONSIBILITY
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GLOBAL AWARD-WINNING
PR & ADVOCACY FIRM

Data-led PR & Advocacy firm
Operating across sectors & geographies
Healthcare & Med-tech specialists, driving
the narrative through industry defining work

PUBLIC RELATIONS EMPOWER
House of Employee Engagement
& Employer Branding

DIGITAL CONTENT
SOLUTIONS

PUBLIC AFFAIRS

REAL INSIGHTS | REAL WORK | REAL IMPACT

7 YEARS OF
BEING REAL

INDIA'S FIRST GLOBAL PR FIRM

spag.asia
spagdialogue.com
converse@spag.asia

India | Singapore | Malaysia | Philippines | Indonesia
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Saturday, 25th September

Listen to founders from these companies

ther
the

Circle
MARKETING. PR. CONTENT.
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The next 25 years of 

minimising prejudices, 

deepening relationships, 

arbitrating conflicts,

reducing social friction,

giving truth a new voice.

Will you be our co-travellers in this 

exciting new journey? 

On September 5, 2021,  Adfactors PR will enter its 25th year!

There’s no time to reminisce about the past though. 

Point is, we are already gearing up for the next 25 years. 

With new strategies, new knowledge… and some very old-fashioned values. 

Join us as we take our first step towards 2047!

India • Sri Lanka • Singaporewww.adfactorspr.com

Size 7”x9”
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